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2.1 LOGO DEFINITION

IMPORTANT:

THE ! SIGN IS "AN  
INHERENT PART OF THE 

LOGO

THE CLAIM IS A 
PART OF THE LOGO 

AND PLACED 
UNDERNEATH 

AS SHOWN
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2.1 LOGO DEFINITION

• IMPORTANT:

THE LOGO HAS
A DEFINED

BOUNDING BOX
TO BE RESPECTED

IN ALL APPLICATIONS

One X Unit is 1/2 the height the width of Seramis S.X

2x

2x

2x

2x

•
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2.2 LOGO SIZES

30 mm

Important:

Logos smaller than 30 mm

go without the ! and the claim.
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2.3 LOGO WITHOUT CLAIM

Important:

The logo may be used without

the claim from a speci#ed size

on downwards.
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2.4 LOGO COLOURS

CMYK CYAN MAGENTA YELLOW BLACK

RED 0 100 100 8

GREEN 100 100 91 42

YELLOW 0 18 100 0

PANTONE

RED 349 C

GREEN 200 C

YELLOW 123 C

RGB RED GREEN BLUE

RED 185 25 32

GREEN 25 113 58

YELLOW 240 216 33

HKS K

RED 115

GREEN 55

YELLOW 4
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2.4 LOGO VARIATIONS
LOGO WITH GRADIANTS

For all applications printable in high resolution

cmyk or RGB or parmitting soft gradients

LOGO WITHOUT GRADIANTS

For application not capable of printing

gradients. 

Example:  Flexoprint

LOGO WITH TWO COLOURS

For all applications with spot colours

Example: Textileprint

LOGO BLACK

For line art black and white applications
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2.5 LOGO SPECIALS

The claim may be positioned next to the logo in special cases.

The green line is the base line.

The claim may as well be positioned to the healthy growth

and developt icon.



Packaging

 3.1 Design

 3.2 Colours

 3.2 Typography

 3.4 Visuals

3
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3.1 PACKAGING DESIGN
The concept of the packaging derives from the brandconcept . 

The balance is achieved by the overall architectural structure of 

the two corresponding shawles.

Within the two shawles there are fascinating images of plants,

in extrem close up (to show the wonder of nature). The photo 

left has a light and open backround depth.

The shawl provides a frame for the central and prominent

product shot, ouvertly placed on the yellow fond.

The fond is made of a yellow landscape plus a spotlight.

The healthy growth and development icon is placed like a seal 

or stamp. All packs contain a call for direct dialogue. The 

funtional bene#ts are expressed by an icon band. 
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3.2 COLOURS

IMPORTANT:

A SPECIFIED COLOUR SET IS DEFINED FOR 
HARMONIC, LIVELY POSITIVE APPEAL AN 

VARIETY DIFFERENTIATION

LOGO

FOND

VARIETY COLOURS

REST COLOURS
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ABCDEFGHIJKLMNOPQRSTUVWXYZ

3.3 TYPOGRAPHY
ITC Flora Medium

abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ITC Flora Bold

abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
Futura Condensed Bold

abcdefghijklmnopqrstuvwxyz

Futura regular

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

COPYTEXT

ICONCOPY AND VARIETYCOPY
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3.4 VISUALS

THE ¹SHAWLSª ARE AN ESSEN$
TIAL CHARACTERISTIC OF THE 

PACKAGING

THE HEALTHY GROWTH 
AND DEVELOPMENT ICON

THE STYLE OF THE ICONS 
IS MANDATORY

P F L A N Z E N L I E B E N E S%


